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In Media Studies you will develop your knowledge and understanding of the following (through analysis of a range of media texts and practical activities):

· media language: how the media through their forms, codes and conventions communicate meanings 
· representation: how the media portray events, issues, individuals and social groups 
· media industries: how the media industries' processes of production, distribution and circulation affect media forms and platforms 
· audiences: how media forms target, reach and address audiences, how audiences interpret and respond to them, and how members of audiences become producers themselves. 




Key watching / listening / reading list:
	[bookmark: _GoBack]Radio

	· Listen to an Episode of Late Night Woman’s hour on BBC Radio 4 - https://www.bbc.co.uk/programmes/b007qlvb/episodes/player


	Music Videos

	· Formation, Beyoncé* (2016) https://www.youtube.com/watch?v=WDZJPJV__bQ
· Dream, Dizzee Rascal (2004) https://www.youtube.com/watch?v=2AAhc4auA7A


	TV

	· Life on Mars (UK) – Series 1 Episode 1 (Available on iPlayer / Netflix)


	Film

	· Black Panther movie (Available on DVD / Download / Disney+)
· Black Panther website: https://www.marvel.com/movies/black-panther


	Websites (Blogs and Vlogs)

	· Zoella.co.uk
· Zoe Sugg Youtube channel: https://www.youtube.com/user/MoreZoella


	Newspapers

	· Daily Mirror – One edition
· Daily Mirror website - https://www.mirror.co.uk/




MOOC
	Media 
	Gender representation in the Media


Explore Filmmaking: From Script to Screen

An Introduction to Screenwriting


Create a Social Media Marketing Campaign

Film Distribution: Connecting Films with Audiences

Script Writing: Write a Pilot Episode for a TV or Web Series (Project-Centred Course)

Advertising and Society
	University of Strathclyde, Glasgow (4 hrs x 7 weeks)

National Film and Television School (3 hrs x 6 weeks)

University of East Anglia (3 Hrs x 2 Weeks)

University of Leeds (2 Hrs x 2 Weeks)

Film Distributors’ Association (3hrs x 4 Weeks)

Michigan State University (2hrs x 5 Weeks)


Duke University (3-4 Hrs x & Weeks)



Key Terminology and ideas you need to know.

	
Visual codes: 

· Colour 
· Location 
· Gesture codes 
· Facial expressions 
· Props 

	
Technical codes 

· Camera shots 
· Lighting 
· Language codes– written and spoken. 




	
Genre:
 
Genre is a way of categorising media products. The concept relates to film and television, but can be applied to many products. Generic products are defined by a set of elements that are repeated across them: 

· Visual iconography—visual codes associated with a genre. 
· Technical codes—different genres use different codes in specific ways. 
· Narrative—the way in which the story is told. 
· Characters—most genres have an expected type of character. 




	Key Terms: Genre 


Familiar conventions: elements that we would expect to see in a particular genre. 
Unexpected elements: conventions we would not expect to see in a genre. 
Technological developments: new technologies that enable media producers to create products in a different way. 
Subgenre: a more specific genre with two different genres (Rom-Com) 
Hybrid: a combination of two or more different genres. 
Disruption: an event or action that interrupts the narrative, 
Conflict: a clash between two characters or groups of people. 
Linear narrative: a narrative structure where all of the events happen in logical order, one after the other.
	Key terms: Narrative 


Equilibrium: at the beginning, everything is calm and balanced. 
Disruption (Dis-equilibrium) : an event or problem occurs to upset the balance. 
Recognition: the characters realise that there is a problem. 
Resolution: the problem is solved. 
New equilibrium: everything returns to a state of balance. 
What if it is a non-linear narrative? 
It might include: 
Flashbacks—Flash-forwards –creates suspense. 
Enigma code: a mystery or puzzle, media products often don’t tell all elements at once but withhold information to keep audience guessing. 
Transformation: a major change. Characters are often transformed.
	Key terms: Context


Historical context: relates to time period it was made and events happening at the time. 
Social context: relates to society at the time. It will affect the representations in me-dia. 
Cultural context: concerns the elements such as style, genre and technology. 
Political context: how a media text is affected by politics at the time.









	Key Terminology: Audiences 


Passive consumers: people who use media products but do not actively engage or question them. 
Effects debate: the idea that media products might have a negative effect on people’s behaviour. 
Active audience: people who made deliberate choices about the media products they consume and respond: agreeing or disagreeing with messages in them. 
Target audience: the group of people that a product is intended for. 
Categorise: the way organisations divide an audience so they can target their product at them. 
Primary audience: the main audience or group that a media product targets. 
Secondary audience: not the main target groups, but another group who might also consume the product.
	Key Terminology: Audience response


Preferred reading: audience interprets the text in the way the creator wanted them to. 
Negotiated reading: the audience accepts some of the messages present-ed, but disagrees with others. 
Oppositional reading: the audience rejects the intended meaning of the text.
	Key Terminology:
Audience classification


Demographics – includes factors such as 

· Age
· Gender
· Socio economic factors

Psychographics – includes factors such as

· Interest and hobbies
· Values and beliefs






	Key Terminology: Representation 

Construct: put elements together to create a media product 
Version of reality: a particular view of actual events (newspapers) 
Mediation: the way which media producers interpret and re-present aspects of reality. 
Uphold stereotype: reinforce a stereotypical image of a social group. 
Subvert stereotype: to go against a stereotypical portrayal and resent a broader view of a social group. 


	Ethnicity: relates to a person’s national, cultural or religious identity. 

There are many ‘misrepresentations’ of ethnicity. For example: 
· villains in television programs are often from ethnic minority groups 
· Immigrants to Britain are represented negatively 
· Antisocial young people are often from ethnic minority groups. 

	Gender:

Masculinity: the trains are typically associated with males. 
Femininity: attributes that are typically associated with being female.






	Key Terminology: Industries 

This looks at the study of the production processes, ownership and funding, technology and regulation. 
· Production: the stage where the media production is created 
· Distribution and circulation: the way in which the product is delivered to different audiences. 
· Consumption: the way in which the audience ‘takes in’ the media production for ex-ample, watching TV or playing a game. 
· Production values: the quality of technical elements of a product. 
· Public funding: money that comes from the government or TV licence fee. 
· Convergence: way in which products or brands are made available to audiences on a number of platforms. 
· Ofcom: The Office of Communication the regulator for broadcasting. 
· Video on demand: products that are available to be streamed or downloaded. 


	
Ownership: Some products are made by big organisations (Channel 4, News Corporation, for ex-ample) Some are made by smaller companies. 

· Production values may be different depending on the ownership (more money for bigger organisations) 
· A director might be down for a type of style 
· An actor may be known for a type of role or genre
· Funding can also impact on ownership.
	
Regulation: Most media industries are regulated. They are there to: 

· offer guidance to companies about standards or codes of practice they should follow 
· Monitor or control media companies. Might include responding to complaints for example. 

	
Technology: Plays an important role in the production of media texts. It also: 
· impacts on how product are made, distributed and circulated. 
· The use of convergence allows producers to reach wider audiences. 










Textual Analysis:

This is where you use media terminology to analyse visual codes. Visual codes are everything you see on a product which has meaning.

Magazines and Newspapers

	connotation 
	denotation 
	representation 
	Mid-long shot 
	Masthead 

	genre 
	intertextuality 
	ethnicity 
	Main image 
	cover line 

	anchorage 
	Male gaze 
	gender 
	demographic 
	Language codes 
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Complete a textual analysis using the media terminology in your annotations. You will need to explain what the ‘denotation’ connotes.

S&G Challenge: What is the house style? Is there a unique selling point? What is the brand’s identity?



Task: Comparison of GQ and Esquire magazine 

Key questions to think about when comparing: 

· How is gender represented? 
· How is ethnicity represented? 
· How is age represented? 
· What is similar or different about the cover lines? 
· What ideology does the magazine have? Are they the same? 

TASK: Complete an analysis comparing both magazine covers. What representations are shown? 
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Context of pride:

· Pride is a UK monthly women’s lifestyle magazine that targets women of colour.
· It has been in publication since 1990 and has a circulation of over 300 000 copies per month and a readership of over 146 000.
· Pride is distributed in the UK by COMAG, part of Condé Nast.
· It’s easy to see how people may mistake Pride for a gay magazine, as this word has become synonymous with the gay community over recent decades. In fact, the modern gay movement has its roots in the black liberation movement of the 1960s with Gay Pride borrowing its name from Black Pride







Answer these questions about Pride

1. Consider the representations of ethnicity and gender. Provide examples and what they connote. 









2. What gratification would audiences get out of this magazine? Identify the Target audience and their gratification.






















REMEMBER

POINT: One clear point focusing on key words of question
EVIDENCE : Carefully chosen piece of media language evidence
ANALYSIS: Meaning / appeal / impact of media language on specific audience. How does this media language create this impact and support your point?
LINK: Link analysis to media theories, industry issues, context, genre etc as necessary. Link back to key words of question


The Guardian
How do the images make you feel as an Active or passive audience?
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Context of The Guardian 

· The Guardian is a British national daily newspaper with an average daily circulation of roughly 189 000 copies of their print edition in the UK. 
· The Guardian newspaper targets a well-educated, relatively young, predominantly male and liberal audience. The demographic is 89% ABC1. Fifty-two percent of Guardian readers are male, and the av-erage reader age is 44.
· The Guardian has a UK online edition which has over 42.6 million readers (as of October 2014).
· In 2006, The Guardian went through a complete redesign. It became smaller, had a new typeface and balanced the longer pieces of journalism out with many shorter stories.

	
What is happening in Syria? 

· In March 2011, civil war in Syria broke out 
· An estimated 11 million Syrians have fled their homes since then. 
· The majority of these have sought refuge in countries that border Syria, but an estimated one million have requested asylum in Europe. 
· Families have been broken up and many are making dangerous and difficult journeys across land and sea to get to, what they consider, a safe place. 
· Opinions on these migrants vary: there is a lot of support and aid being offered by individuals and charities, but there is also a lot of fear and uncertainty about how countries will cope with the increased populations and the impact such migrants will have on their societies. 

	[image: ]



	Active or Passive Audience? Think about what the audience might be. Have reasons for your answer:







	How are refugees represented in the article?
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	Just days before this front page, a YouGov Poll revealed that 42% of their responders said immigration was the key area where Britain needed to win back power from Brussels. 

Britain ultimately voted to leave the EU on June 23rd 2016 – Brexit – and it is believed that many people voted this way due to their feelings about immigration




	Headline 
	Caption 
	Stand first 

	Secondary story 
	Splash 
	Anchorage 

	Plug 
	By-line 
	Trail 



	How is immigration represented in The Sun?





















Context of ‘The Sun’ 

The Sun is a British tabloid daily newspaper owned by Rupert Murdoch’s News Corp. 
• It was originally published six days a week until News Corp. also started producing The Sun on Sunday in February 2012 to replace the News of the World. 
• With an average daily circulation of roughly 1.6 million copies of their print edition in the UK and a daily readership of around 4.1 million (http://www.newsworks.org.uk/The-Sun), The Sun has the largest circulation of any daily print newspaper in the United Kingdom. In addition, The Sun on Sunday is the UK’s biggest selling Sunday newspaper. 
• 18th December is International Migrants Day. A day where the UN encourages the world to acknowledge the importance of immigrants. 
• Just days before this front page, a YouGov Poll revealed that 42% of their responders said immigration was the key area where Britain needed to win back power from Brussels.


Task: Compare the front cover of The Sun with another from the The Guardian.  How do they present a different view of migrants?




REMEMBER

POINT: One clear point focusing on key words of question
EVIDENCE : Carefully chosen piece of media language evidence
ANALYSIS: Meaning / appeal / impact of media language on specific audience. How does this media language create this impact and support your point?
LINK: Link analysis to media theories, industry issues, context, genre etc as necessary. Link back to key words of question











Film (marketing) 

Film posters help sell a film to an audience—this is called ’marketing’.

Conventions of Film Posters:

	image 
	Gaze 
	Date of release 

	Institution logo 
	Production credits 
Billing block 
	Review by industry 
(5 stars) 

	Name of film 
	Name of stars 
	Intertextuality 
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Context of Spectre: 
· Spectre is a James Bond film released on 26 October 2015, starring Daniel Craig as 007 in his fourth performance as the fictional MI6 agent. 
· Based on a book by Ian Fleming, the film was produced by the British company Eon (Everything or Nothing) Productions and distributed by United Artists. 
· The film was created with an estimated $245 million budget making it the most expensive Bond film and one of the most expensive films ever made. It grossed over $880 million at the worldwide box office. 

Task: 
1. Explore the media language in Spectre’s film poster 
2. Then, look at the representation of men in the film poster. 

Prior to the 1990s, illustrations were much more commonly used on film posters due to the limited technology that was available.
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Context of The Man with The Golden Gun 
· At the start of the 20th century, many film depictions of minority ethnic groups supported the dominant stereo-types of the time: to be pitied, to be laughed at, the exotic and/or dangerous. 
· The film was set in the middle of the 1973 energy crisis, when the oil producing Arab nations proclaimed an oil embargo causing an oil crisis which had both short and long-term effects across on politics and the economy across the globe. 
· Based on a book of the same name, written by Ian Fleming, the film was produced by the British company Eon (Everything or Nothing) Productions and distributed by United Artists. The film was created with an estimated $7 million budget and grossed over $97 million at the world wide box office. 



Vladimir Propp’s Theory: 

He believed that all narratives were repeated with the same function of characters. Every narrative tends to have... 

· the villain, who struggles with the hero (formally known as the antagonist) 
· the donor 
· the helper
· the Princess, a sought-for person (and/or her father), who exists as a goal and often recognizes and marries hero and/or punishes villain
· the dispatcher 
· the hero, who departs on a search (seeker-hero), reacts to the donor and weds 
· the false hero (or antihero or usurper), who claims to be the hero, often seeking and reacting like a real hero (ie by trying to marry the princess) 



What characters are present on the Man with the Golden Gun poster?


	the villain, who struggles with the hero (formally known as the antagonist) 
	

	the donor 
	

	the helper
	

	the Princess, a sought-for person (and/or her father), who exists as a goal and often recognizes and marries hero and/or punishes villain
	

	the dispatcher 
	

	the hero, who departs on a search (seeker-hero), reacts to the donor and weds 
	

	the false hero (or antihero or usurper), who claims to be the hero, often seeking and reacting like a real hero (ie by trying to marry the princess) 
	



Adverts 

Adverts are used to sell products. They often carry hidden meanings which are for the audience to work out. The conventions below include some of the obvious conventions and some which institutions like to add in.



Conventions of Adverts

	Logo 
	Main image 
	website 

	Tagline 
	Slogan 
	Social media 

	Hashtag 
	Picture of the product 
	Intertextuality 



[image: ]
Context of ‘This Girl Can’ - Nike 

Sport England carried out a lot of research to figure out why there was such a big gender gap in sports participation. They discovered that two million fewer 14-40 year old women than men partake in sport regularly and they wanted to understand why. They discovered that: 

- 13 million women said they would like to participate more in sport and physical activity. Just over 6 million of these are not currently active at all. 
- Fear of being judged was the number one barrier for most women who felt they were unable to participate in physical activity. 

Soon after the launch of the “This Girl Can” campaign, Nike released a more motivational campaign called “Better for it” which also portrayed a more ‘real’ side to fitness. 
As a result of the campaign, 1.6m women have started exercising and the number of women playing sport and being active is increasing faster than the number of men 


Task: Use the following key words to use in an analysis of this product. How can you incorporate these into a PEAL answer?


	Dominant ideology 
	Gender 
	Campaign 

	Stereotype 
	Social cohesion 
	Brand logo 

	Sexism 
	Aspirational role model 
	Protagonist 

	Determination 
	Positivity 
	Ideology 






TASK: 
Look at the two different ‘This Girl Can’ campaign posters.

Think about how disability and age is represented in these two. Write an analytical paragraph on representation.
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[image: ]Context of Quality Street. 

· Quality Street sweet tin made by Mackintosh. 
· Originally created in 1936, inspired by the name of a play by J.M Barrie. 
· In the 1930s, only the wealthy could afford chocolate boxes but the creator Harold Mackintosh aimed to sell them at a more reasonable cost to appeal to working families. By the 1950s, when this campaign started, society was in a post-rationing period where luxuries were once again becoming an acceptable part of grocery shopping. 
· The icons of the Quality Street brand were two characters from the Regency era of British history. 
· In the Regency era, Britain went through a period of elegance with regard to Fine Art and Architecture. The Regency era could also be compared to the 1950s for its significant social and cultural development. 

Task: Answer the following questions

1. How does the arrangement of the three main characters show that the man has power?
2. How do the costumes help us understand the narrative?  Why is it important that the women are wearing costumes that look like sweet wrappers?
3. How has the poster used language to help us make sense of the narrative?  What does the text tell us about the relationship between the characters?
4. How do we know that the man has a choice to make?  Think about images and text.
5. Explain how the poster could represent a patriarchal society.
Women in the 1950s: 

· Patriarchal society—men dominated over women 
· Women were seen as good housewives, lacked independence and were in charge of the home 
· Emergence of fashion and beauty magazines in later 50’s early 60’s meant that women were starting to become more independent. 




TASK: Complete in note form below the representations which are seen on the Quality Street advert. Use media language.


	Women 
	Men 
	Ethnicity 
	Age 

	







































	
	
	









This is a print advert from the 1960s. Think about the following questions for a semiotic analysis.

1. What messages about the Coke brand does the logo communicate? 
2. What are the connotation of the red and white in this advert? 
3. How is the woman represented here? Think about context. 
4. What messages does the advert communicate to the audience? Think about context and what was happening at the time. 
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Institutions and Audiences


This section will focus on the institution and the audience who engage with the product. You need to be clear on the ownership of these products and how they attract audiences. You must include audience theory in your answers:


Uses and Gratifications Theory 
How do audiences engage with the text? Why do they watch certain texts? Think about why you might watch reality TV or why you watch a soap opera—what gratification do you get from it? 

Apply this theory to the text you are studying. Think about the 4 main areas of the theory: 

1. Surveillance – To find out new information
2. Diversion (escapism)  - To be entertained by a text / To escape from daily life
3. Identity – To compare yourself to characters / situations
4. Socialisation – To communicate with others / To share thoughts and opinions about a media text / To engage in discussion 


Media Industries - You need to look into: 

Industries, including ownership, funding, regulation, production, distribution and technology


	· Late night woman’s hour (Radio 4)
· Daily Mirror
· Black Panther marketing
· Assassin’s Creed III: Liberation
	Key Questions:

· Who regulates the product? (E.g. Ofcom)
· What is their funding like? Are they public service or not?
· How has technology impacted on how audiences receive the text?
· How do audiences interact with the text? (Social media for example)
· How do they respond to the text?
· What gratification do they get?












[image: ]
Who are Radio 4?


Radio Four is the BBC’s main spoken-word channel, and so is funded by the licence fee.

The BBC has a public service remit (to educate, inform and entertain).


How is Radio regulated?

Radio broadcasting is regulated by Ofcom, the government-approved regulatory authority for broadcasting. Ofcom sets standards for programmes and one of its duties is to examine specific complaints by listeners about programmes broadcast on channels that it has licenced. 



https://www.rajar.co.uk/

RAJAR stands for Radio Joint Audience Research and is the official body in charge of measuring radio audiences in the UK. It is jointly owned by the BBC and the Radiocentre on behalf of the commercial sector.
























How are computer games regulated?

[image: ]In 2012 the PEGI system was incorporated into UK law and The Video Standards Council was appointed as the statutory body responsible for the age rating of video games in the UK using the PEGI system.
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Task: Answer the following questions

1. Why is it important that games are regulated?
2. Who is responsible for regulated games and what system is used?
3. In what ways are games regulated?


















Newspaper Regulation: 

There have been changes in the way newspapers operate due to the phone hacking scandal. The Leveson inquiry recommended that: 

· Newspapers should be self-regulated over-seen by a new independent body 
· There should be a new code of standards 
· The new regulator should have the power to deal with complaints and breach of standards. 

Why would the audience read the Daily Mirror?

· The news provides stories and information about the world 
· Celebrity and entertainment features gossip and escapism 
· Human interest stories might allow audiences to identify with the people 
· The focus on saving money might relate to people who have a limited income 
· The website allows users to comment on stories and interact. 




Task:  Create a profile of the audience below. Think about real specifics. 


Age: 

Occupation: 

Income (annually) 

Supermarket they shop in: 

Where they buy their clothes: 

Social media platforms they use: 

Hobbies : 

TV programs they watch: 

Education: 

Holidays they take:








Film Regulation: BBFC


The BBFC is the UK's regulator of film and video, providing age ratings such as U, PG and 12A.


[image: ]The 12A rating is only used for films shown in cinemas. Films rated 12A are suitable for children aged 12 and over. However, people younger than 12 may see a 12A so long as they are accompanied by an adult. In such circumstances, responsibility for allowing a child under 12 to view lies with the accompanying adult.




Task: Answer the following

 
(a) Name the organisation that regulates films in Britain. 

(b) 12 and 12A are examples of age certificates used in the UK. Give two other examples of age certificates used in the UK. 

(c) Briefly explain the difference between the 12 and 12A age certificates. 

(d) Explain why a film may be given a 12A or 12 certificate. 

(e) What is the role of the BBFC?
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