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Types and Characteristics of the Media
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     Newspapers               Books         Films & Recordings             Radio               Television

· All these are one-way systems of communication from a single source to a large number of people.

· The audience receiving the information has little or no chance of responding to the source.

· Mass media always involves the technology of broadcasting, or print and distribution.

· Mass media are usually operated for profit

· Full-time professionals usually run the mass media whose job it is to communicate the ideas thought important by the owners and controllers of that medium.

· The mass media usually present information or entertainment in a specific format.

These forms of mass media are in contrast to two-way, face-to-face communication where two people exchange ideas or messages i.e. in a conversation.


Socialisation, Social Control and the Media

The mass media play an extremely important role in secondary socialisation, which is the form of socialisation that reinforces the basic primary socialisation learned in childhood. They are able to do this in a number of ways:

· They are the most important source of information about the wider world, beyond the experience of most people.

· Attitudes and opinions about the world are therefore formed and influenced by the media.

· How the media presents information is crucial – they do not simply show the facts & situations as they are, but place their own interpretation on them.

· This interpretation consists of stressing the basic value of society in their contents, emphasising the difference between the normal and the deviant.

· This emphasis is achieved in two ways: (a) by selection of material; (b) by presentation, reporting deviant events in a way that shows they are not approved of.
· Once formed people’s views of the world are constantly reinforced by the media.
The Social Construction of News

· Media personnel such as editors / journalists, act as gatekeepers by opening the gate to some stories and closing it to others. Bad news is generally regarded as more exciting than good news.
· Agenda-setting refers to how media personnel prioritise & filter what to include and what not to include according to practical constraints such as the amount of space/time, possibility of transmitting live reports, pictures and photographs etc.
· News-values are the criteria journalists use to determine whether a story is ‘newsworthy’ (will attract a large audience) - news stories that are big & dramatic (war), unexpected or ambiguous (easy to explain) or involve elite nations or celebrities are more likely to be selected as news.
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Women and the Media

The media helps to perpetuate the division of roles between males and females in many ways:

· The contents of women’s magazines generally reaffirm that the accepted role for women is to make themselves attractive, and to be good mothers and housewives, whilst male magazines focus on specialist hobbies such as fishing or cars.

· Women are portrayed in a narrow range of social roles compared with men (usually domestic)

· When portrayed as career women there is a tendency for the media to portray them negatively.

· Women are still defined as sex objects, e.g. Cumberbatch’s survey of advertising found that women occupy a decorative role far more commonly than men.

· Physical looks, sex appeal and youth are deemed to be necessary attributes for women on TV and in films although they are considered to be less significant for their male counterparts.

· Feminist ideas and lesbianism are often treated critically or excluded altogether.

Marjorie Ferguson in Forever Feminine studied three women’s magazines between 1949 & 1974 (Woman, Woman’s Own & Woman’s Weekly). She found certain themes running through all of the years, which included women’s need for emotion, feminine unpredictability, the importance of looking young, love and marriage and, the theme of self-improvement.

Angela McRobie in Jackie, An Ideology of Adolescent Feminity found the main theme of the magazines was love and romance and the idea that a girl was someone to be looked at and admired. 

Suzanne Czaplinski looked at sexism in award winning picture books and found that (a) there was a very strict division of roles between males and females; (b) there were far more male than female characters; (c) the roles given to women were as mothers and aunts rather than the main characters.
Race and the Media

· Tabloid newspapers have often created moral panics around issues such as immigration and alleged abuse of the Welfare State which represent ethnic minorities as a threat to white interests.

Troyna found that between 1976 &1978 the reporting of race in the media was based upon the theme of the outsiders who were living amongst us. Braham criticised this research, arguing that the British press merely reflect racist feeling already held by the population.

· Van Dijk’s (1991) study of European newspaper coverage indicates that black people are often portrayed as criminals and drug users.

· Issues that directly affect black people in the UK such as racist attacks, poor housing, prejudice & discrimination are rarely heard about in the media although the inquest into the death of Stephen Lawrence highlighted the degree of institutional racism that was apparent in the police force.

Representations of Class and the Media

· The Glasgow University Media Group’s study of the media’s reporting of industrial disputes suggests that working-class workers were generally portrayed as ‘trouble. (e.g. Miner’s Strike)
· Studies of working-class youth culture generally conclude that they have been demonised by media moral panics
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The media are commercial institutions trying to earn profits from attracting as many viewers, listeners or readers as possible. The result is that some crimes create greater ‘human interest’ than others do and are grossly over-reported. The media creates a stereotype of the typical sort of crime and creates public fear about it – which can lead to moral panic.

· Stuart Hall in Policing the Crisis argued that in the early 70s there was an upsurge in the reporting of a crime dubbed as ‘mugging’, in which a person or small group was attacked and robbed in the street. The coverage in the media was intense although the crime formed a small proportion of all crimes. The stereotypical image of the mugger reinforced by the media was that of the black male youth and the police who had been looking for a justification of heavy policing in Brixton, used the mugging crisis as the reason for swamping the area. 

The Media, Labelling and Moral Panics

The media are the providers of information on deviance for most people and the images projected about crime and deviance can affect the activities of the police and the attitudes of the public.

Labelling or stereotyping is when a person or group is described as having certain characteristics, and then responded to in a way that seems appropriate for people with these characteristics. The media have the power to label certain groups and their actions in this way, sometimes in order to create public concern.

· Stanley Cohen in Folk Devils and Moral Panics studied the way that the media helped to create stereotypical images of mods and rockers in the 1960s. Cohen explained that the ir images were created when there was no other news to report and the consequences of this led to a split in the youth population between the two groups, who in turn became opposed to each other which resulted in violent conflict.

According to Cohen the results of the media’s activities were:

· The Label – For young people a certain style of dress came to symbolise being a mod – and the behaviour expected of mods was to go to a seaside resort on bank holidays to look for trouble with their rivals, the rockers. The police and public saw a style of dress as signifying ‘trouble’.

· A Moral Panic – The activities of the media created such irrational fear among the police, public and politicians that there was a panic to introduce measures against the perceived troublemakers.

· The Amplification of the Deviance – The result was a greater increase in actual deviance as a result of the media’s activities than there would have been without them.

Explanation of Media Influence on Behaviour
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1. The Behaviour (or Hypodermic Syringe) Model

Argues that if media influences our behaviour, watching a violent film would alter a persons behaviour.

Bandura (1960s) showed a film of children being violent to dolls to another group of children, who were then given dolls themselves to play with. Bandura found that the children imitated the behaviour that they had watched on the screen.

However, this view has been criticised as it treats people as if they have no minds of their own.

2. Audience Selection

This model describes how people actually choose what programmes they wish to watch and what newspapers they buy – the audience are seen as actively selecting the information given. In order for something to influence our behaviour we must first have a receptive attitude towards it. Thus people:

· Select the newspapers they wish to read

· View events through their particular bias and select the facts that reinforce their existing attitudes.

· Remember information that confirms their opinions and forget the rest.

Violence and the Media

Much research has centred on the role of the media (particularly television) in encouraging violence although the research has not been conclusive.

Research supporting argument

· In Violence on TV (1972) a report prepared for the BBC by Katz et al involved issuing a questionnaire to 600 households on 12 evenings of TV viewing. The results indicated that as most violence was so obviously unrelated to real life, it had little influence on the viewers.

· Belson in Television Violence and The Adolescent Boy (1978) interviewed over 1500 boys aged 12-17 in London and claimed that boys with high exposure to violence on TV were more likely to commit violent acts as they saw violence as a legitimate problem-solving device.

Research criticising argument

· Murdock and McCron argue that media content is only one possible cause of violence among many including masculinity, educational experience, peer group pressure, unemployment etc.
· Halloran – The Portrayal of Violence on TV (1978) argues that it is a mistake to form a direct link between violence and television viewing. The study found that violence on TV could reinforce existing aggressive attitudes, although this was only one of many influences, which could affect people’s behaviour. So violent adolescents may be drawn to watching violence on TV, but TV is not the cause of the tendency to violence.
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